Enrollment No./Seat No.:

GUJARAT TECHNOLOGICAL UNIVERSITY
DIPLOMA IN ENGINEERING - SEMESTER - VI EXAMINATION - WINTER 2025

Subject Code: 4365103 Date: 18-11-2025
Subject Name: Fashion Forcasting and Communication

Time: 02:30 PM TO 05:00 PM Total Marks: 70
Instructions:

1. Attempt all questions.

2. Make Suitable assumptions wherever necessary.

3. Figures to the right indicate full marks.

4. Use of simple calculators and non-programmable scientific calculators are permitted.
5. English version is authentic.

Marks
Q.1 (a) Describe the principles of Fashion Forecasting. 03
(1) 32101 512851201011 Rigidle] die 53, 03
(b) Explain the areas of Fashion Forecasting. 04
(o1) Z2101 12513221011 AR AN, 0w
(©) Differentiate between different types of Fashion Forecasting. 07
(8) 3210t 9128513221011 QA4 USIA 94 dgldd wend), 09
OR
(¢©) Describe the advantages and limitation of fashion forecasting. 07
(8) %101 51251200011 S1UEI 2101 HUTEIRAG ot 5. 09
Q.2 (a) Explain Indian fashion forecasting scenario in present. 03
(1) adaiel A3 el 3210l S12s1R200160 URREY(QA 2394, 03
(b) State the importance of Fashion communication. 04
(e1) %210t S1a3)fGi32I010] diecy @I, 0¥
(¢)  Explain in brief various stages of Fashion forecasting process. 07
(8) %<0l ST2513291 U(BAI0l (A4 doissIA 2A@uai 224, 09
OR
(a) Explain the importance of textile development in fashion forecasting process. 03
(1) %210t SRRs1R201 UBaII 2sA2Igd SUEUNE of Hecy AHIA), 03
(b) Interpret the importance of measuring the communication strategy results. 04
(c) sayfoi3210 222 ati URRIA HIVUIol HecUo] Aefeizat S, 0w
(©) Explain the importance of cultural indicators and colour forecasting. 07
(8) scurd #13522 2ial scR S1R81R2010] Hecd AW, 09
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Q.3

Q.4

Q.5

(a) Define the role of Fashion editing.

(1) 32101 A3 2210f) e@sI AvAIRIA 53,
(b) Write in detail about the fashion shows.
(o1) Z2101 20 QA @2IAYUIR AUl

(©) Classify different types of consulting firms.

(8) ARY usRd s021(C201 53210] wolls2021 52,
OR

(a) Discuss the role of world fashion as the fashion service and resource.

(1) Z2101 A[TRA4 2401 22418401 d]B [ F2uatofl i@ sioll AT 5.

(b) Classify various Fashion Resources and Services in brief.

(o) QRY BI0t 202d160h 210l A(TRA of 2A@AHai w20l 52,

(©) Tllustrate the importance of Fashion retailing, marketing and merchandising.

(8) %101 P21, HIBRZ21 0l HAosIgFBdI0ll HECU o AH¥A).
(a) Define the role of market research in forecasting fashion.
(1) sres1R201 B210t31] 21152 22120 ofl CiAs1 UVAIRIA S3.
(b) Explain the Trends in Target market.

(1) 213z siSeat aaen Ao,

(©) Tllustrate the key components of Fashion Public Relations.

(8) %2i0t uldais RARIoAal U El2S) A,
OR

(a) State the importance of Sales forecasting.

(1) Acat 9zs1R2010] Hecy A,

(b) Explain the role of Internet in the success of Fashion Marketing Research.

(c1) %210t 215201 R4 ofl 25O I Yoeraleoll aiRSIgf 2Aaiowal.
(©) Tllustrate the concept of Fashion Communication in detail.

(8) %2101 SlayfGidictoll [Au12 [AdIAUIR AN,

(@) List down various Fashion Communication Strategies.

(1) QR B2I01 S1a3yfoiBRIo 222 ) @il

(b) Compare Fashion Journalism and Fashion Photography.

(©1) Z101 %oll(CI2531 2101 3210t 121211810l ot 53,

(©) Interpret the Trends of Fashion Communication in modern fashion business.

(8) 2u1¢fo1s B10l cAgA 1 BRI0t S13Y[GiBRI0toll AR o] AeTeI2ot 52,
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OR

(a)  Write about the importance of Selecting appropriate Communication channel.

() 2o 5336132101 otct URIE Sal0ll Hecd [AA AUl
(b) Compare Fashion Styling and Fashion Event design.
(e1) %210t 221c 210 3210t gAoe [S2s1eotoll gCioll 2.
() Describe various types of consumer research methods.

(8) RRY usRd 216s 2iNeol UglAilg] dwiol 5.
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