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Seat No.: ________                                                           Enrolment No.___________ 
 

GUJARAT TECHNOLOGICAL UNIVERSITY 
PGDDM  –  SEMESTER – 1  SUMMER 2021 EXAMINATION  

Subject Code: 1517501           Date:24-08-2021   

Subject Name: Fundamentals of Digital Marketing 

Time: 02:30 PM TO 05:30 PM     Total Marks: 70 
Instructions: 

1. Attempt all questions.  

2. Make suitable assumptions wherever necessary. 

3. Figures to the right indicate full marks.  

1. MCQ (Attempt All) 

1. In a given situation, which of the following platform has the highest reach? 

a) Television 

b) Radio 

c) Internet 

d) Newspaper 

2. Which of the following is not true ? 

a) Digital Marketing helps you to target your niche audience 

b) Digital marketing is cost effective 

c) You can measure result of your digital marketing efforts 

d) Digital Marketing is non-interactive 

3. Re-targeting of customers is possible through  

a) Newspaper 

b) Television 

c) Google Adwords 

d) Radio 

4. Which of the following are advantage(s) of digital marketing over traditional 

marketing? 

a) Digital marketing is performance oriented  

b) Targeting of audience on the basis of user’s interest is possible in digital 

marketing 

c) Digital marketing offers customer inter activity 

d) All of the above 

5. What are the demographics on the basis of which you target your audience in 

digital marketing? 

a) Age 

b) Gender 

c) Education 

d) All of above 

6. A landing page is  

a) Home page of a website 

b) The first page on which users land after clicking an online ad 

c) Page from where user exit the website after visiting more than one page.  

d) A page on which a user spent the maximum time 

7. PPC in online advertising stands for 

a) Pay per click 

b) Pay pal commission 

c) Pay per cost 

d) Pay per citation  

8. Which of the following is not the benefit of digital marketing? 

a) Any business can contend with their competitor irrespective of the size 

using digital marketing 

b) If the target customers are not interested in your ads they can opt out 

from ads  

c) Digital marketing is cost effective for the small businesses 

d) All of the above 

9.  We can assess quickly under digital marketing whether your marketing 

efforts are successful 

a) True 

b) False 
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10. Customer interactivity is possible through  

a) Live chat 

b) Reviews 

c) Blog comments 

d) All of the above 

11.  Involves creating and freely sharing informative content as a means of 

converting prospects into customers and customers into repeat buyers  

a.) Inbound Marketing 

b) Viral marketing 

c) Referral marketing 

d) AdSense marketing  

12.  Through CRM organization cultivates a base of  

a) High risk and low value customers 

b) High value and high risk customers 

c) High value and low risk Customers 

d) Low value and low risk customers  

13. According to Hofacher (2001) , the information that is processed by the 

human mind in five separate stages are ............................  

a) Exposure , attention, comprehensions and perception 

b) Exhibit ,perception, and attention and comprehensions 

c) Exposure, exhibit, attention and comprehensive 

d) Enduring, attention, comprehensions and perception 

14. What is the primary reason of respondent’s search? 

a) find , compare and understand 

b) find, buy and pay 

c) see,  compare and understand 

d) none of above 

 

2. Definitions  

1. The Era of the Plugged- in Generation Y 

2. Consumer engagement  

3. Pay-per-call mobile  

4. Selecting a pricing method  

5. Merchandising  

6. 2P + 2C + 3S Strategy 

7. contextual targeting  
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3        Answer the following  (Any three) 

a) Discuss the impact of Digital Technology on Consumer behavior for 

Decision Process with suitable example.  

b) Explain with example: How Digital media is cheaper than 

traditional media  
c) What are the 8ps of Marketing mix analysis? Name the 8ps and 

explain five of them in detail. 

d) Customer relationship Management is more useful in digital era. 

Discuss in brief Concept and process of CRM.    
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4. Case Study 
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 Questions: (Answer any two) 

1. Write a note on facility and various services offered by Golkonda 

hotels.  

2. Suggest the Right blend of Traditional and Digital Platform for 

Golkonda Hotels in context of Marketing. 

3. What could be the success and failure point of the digital platform in 

context of case study? 
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